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DANISH toy maker Lego has been 
voted the UK's number one consumer 
brand in a sUIVeyofBritish shoppers. 

The toy maker, which is celebrating 
the 60th anniversary of the Lego brick 
this year, overhauled airline British 
Airways to top the so-called super­
brand rankings for the first time. 

Shaving company Gillette took 

second spot on the list. while con­
sumer electronics giant Apple 
roW1ded out the top three. 

British Airways. which had topped 
the rankings for the last four years, 
did not even make the top 20 this year. 

Chief executive of The Centre for 
Brand Analysis {TCBA) Stephen Chelio­
tis said: "British Airways tumbling 
from top spot to outside of the top 20 
should be a wake.up call for all brands. 
In a world where customer expect.a-

tions have rightfully risen, brands can­
not afford to disappoint and need to 
continually deliver to retain their 
valuable reputations. No brand, how­
ever strong, is immune to changing 
consumersentimentff

The rankings are compiled by TCBA 
and Re earch Now SSl following votes 
from 2,500 members of the public. 

Household name brands such as An­
drex, Coca�la and Cadbucy retained 
top 20 places in the 2018 rankings. 


